




























































































































7月 28(28) 1月 3( 93) 1月 2(141)
8月 13(41) 2月 O( 93) 
9月 20(61) 3月 4( 97) 
10月 26(87) 4月 4(101) 
11月 2( 89) 5月 3(104) 










































































[世帯収入] 100万円未満 3 ( 2.0 
100-300万円 15 (10.6) 
300-500万円 21 (14.9) 
500-700万円 32 (22.7) 
700-1，000万円 36 (25.5) 
1，000-1，500万円 24 (17.0) 
1，500万円以上 10 ( 7.1) 
[態度決定地] 調布市内 11 ( 7.8) 
東京都内 50 (35.5) 
その他の都市部 41 (29.1) 
その他の農村部 39 (27.7) 
[居住年数 3年未満 11 ( 7.9) 
3-5年 11( 7.9) 
6 -10年 19(13.6) 
11-20年 41(29.3) 
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o ( 0.0) 
13 ( 9.3) 
38 (27.1) 
32 (22.9) 
2 ( 1.4) 



























































z二乗検定の結果 P. <0. 10， V =.225 


















































Z二乗検定の結果;N. S， V=.038 
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z二乗検定の結果;N. S.， V =. 136 
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home-hefp service (家事援助サービス)， autonomy (自律性)， coffectivism in 
neighborhood (近隣集団主義)， vofuntary action (自発的行為)community care (コ
ミュニティ・ケア)
江上:住民参加型在宅福祉サービス提供活動への参加動機分析
ANAL YSIS OF THE MOTIVE OF P ARTICIPATION 
IN THE HOME-HELP SERVICE ASSOCIATION 
Wataru Egami* 
Center for Urban 8tudies， Tokyo Metropolitan University 
*Comprehensive Urban Studies， No. 42， 1991. pp. 85-94 
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80 far，“community organization" has been discussed as a means of promoting “community care." 
But now the idea of community organization is actually being put into practice， and the general public 
is participating in the campaign. Ordinary community residents are no longer just a target of community 
organizations， but are taking the position of active participants in voluntarily services. 
In Japan， however，“community organization" is usually regarded as being identical with “mutual 
neighborhood assistance." Of course， these are not opposing concepts， but in the case of“mutual 
neighborhood assistance，" people expect bene五t8in return， some kind of reward for their help. On the 
other hand， voluntary service does not promise any reward. Thus， we need to realize that the word 
“volunteer" in Japan refers to two different types of service. This fact must di五nitelybe taken into 
consideration when promoting community care in Japan. 
